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Want an adventure? ArcticShield sponsors Realtree Road Trips

Celebrating 
The Mid-South 
Tribune’s 25th 
Anniversary!

Thank you for
making it so!

Be a sport! 
Say ‘thank you!’

Vote!
It’s a right and a 

privilege!

If you want to get away and be hard to find, check out this ArcticShield and Realtree Road
Trips vacation (Photo/Courtesy: ArticShield and RealTree Road Trips).

From The Tatical Wire.com

COLUMBUS, Georgia, -- Arc-
ticShield is teaming up with Re-
altree Road Trips as an official
sponsor.
The Realtree Road Trips Crew
will be outfitted in ArcticShield
apparel and footwear when their
newest adventures are show-
cased on Realtree 365. Thanks to
ArcticShield’s impressive cold-
weather technologies, the team
members will be hunting in
warm comfort as they travel
down North America’s dirt roads,
highways and byways taking on
whitetail, elk, turkey and water-
fowl.
Tyler Jordan, David Blanton, At-
lanta Braves 3rd baseman Austin
Riley, country music singer Riley
Green and Blair and Bart Goins,
will be wearing ArcticShield Re-
altree EDGE Camo Boot Insula-
tors and the Classic Elite Body
Insulator Suit in Realtree EDGE
Camo, among other cold-weather
apparel when temperatures drop.
“As a proud licensing partner, we
are extremely excited about our

longer in the elements.”
Snyder says ArcticShield has
everything needed for superior
warmth and comfort afield, in-
cluding the popular boot insula-
tors, body insulator suit, parkas,
bibs, beanies and balaclavas – all
in the popular Realtree EDGE
pattern.
The Realtree Road Trips crew
values the warmth, durability,
comfort and performance pro-
vided by ArcticShield apparel
and looks forward to sharing all
aspects of the hunting experience
with the viewers while outfitted
in this top-of-the-line cold-
weather gear.

About ArcticShield:

ArcticShield hunting gear is de-
signed by hunters for hunters.
Our products are cutting-edge,
time-tested, and field-ready, and
allow you to stay out longer due
to our cold weather Retain™ and
Retain™ Active technologies.
Each material is engineered to
withstand the demands of all

types of hunting. Because
hunters don’t want to think about
the elements. They want to be in
the elements.
ArcticShield is an outdoor brand
under the Absolute Outdoor,
LLC company, located in Sauk
Rapids, Minnesota. For more in-
formation, visit ArcticShield’s
website, Facebook page, Insta-
gram and YouTube channel.

About Realtree:

Realtree is the world's leading
camouflage designer, marketer,
and licensor with over 1,000 li-
censees utilizing the Realtree
camouflage brand. Thousands of
outdoor and lifestyle products are
available in Realtree camouflage
patterns. In addition, Realtree is
committed to supporting individ-
uals and groups that work to en-
sure our outdoor heritage, the
conservation of natural places,
and the wildlife that resides
there. Find Realtree on Real-
tree365, Facebook, Instagram,
Twitter and at Realtree.com.

From NOAA Fisheries
and

The Fishing Wire.com

A new survey of saltwater recre-
ational anglers looked at their
sources of information when it
comes to fishery management
and data collection. It found that
their most used and trusted
sources were friends, family, bait
and tackle shops, and state and
federal agency information such
as websites and regulation
guides. NOAA Fisheries con-
ducted the mail survey of 10,000
randomly sampled licensed salt-
water recreational anglers on the
Atlantic and Gulf coasts from
Maine to Mississippi. Results
will help us better understand
how information flows through
recreational fishing communities
and inform our strategies for en-
gaging with anglers.

Other key findings include:

The important role of friends,
bait shop employees, and family
members suggests that fishery in-
formation likely flows through
social channels more frequently
than it does through other forms
of communication. This is critical
to understanding how informa-
tion is shared within the recre-
ational fishing community.
Information sources that likely
involve direct interactions (e.g.,
family, bait and tackle shops, and
for-hire captains) were more
trusted than online or broadcast
sources (e.g., blogs and message
boards).
Social networks are important for
information sharing and, poten-

sponsorship with the Realtree
Road Trips digital platform,”
Mary Snyder, vice president of
Absolute Outdoor, said. “We

can’t wait to watch as the popular
show hosts entertain, educate and
engage with the Realtree audi-
ence while promoting our Arctic-

Shield cold-weather hunting
products featuring Retain™ and
Retain Active technologies,
which allow hunters to stay out

New Study of recreational anglers identifies most trusted information sources;
Findings will help NOAA Fisheries strengthen more engagement strategies

shared values, and perceptions of
management responsiveness.
This mail survey was conducted
from June–September 2020. It
was the first phase of a social
network analysis designed to
help identify relationships, net-
works, channels, and informa-
tion flow within the recreational
fishing community. The study
(PDF, 111 pages) examined how
recreational anglers gather,
share, and evaluate information
on topics related to fisheries data
collection.
Survey Objectives
The survey collected data on:

Where saltwater recreational an-
glers go to gather information on
saltwater recreational fishing is-

An angler fishes off the coast of Point Pleasant, New Jersey. (Photo/Courtesy: NOAA Fish-
eries)

tially, opinions about fishery
management.
While avid anglers tend to con-

sult friends and bait and tackle
stores most frequently for fishing
information, they also consult a

wider variety of sources, and
consult them more frequently
than less avid anglers.
More avid anglers have larger
angler networks and could serve
as information pathways.
Anglers involved with fisheries
management and who describe
themselves as familiar with fish-
eries regulations also have larger
angler networks. They could po-
tentially serve as information
pathways themselves.
Anglers who say they under-
stand the fisheries management
process, and believe fisheries
managers share their values and
respond to their concerns, are
more likely to trust management.
Opinions on the effectiveness of
current fisheries management
are tied to trust in management,

sues including fishing regula-
tions and data collection
Angler trust levels associated
with different sources of infor-
mation on saltwater fishing reg-
ulations and data collection
issues
Angler understanding of and
confidence in saltwater recre-
ational fisheries management,
data collection, and data analysis
Angler opinions and beliefs on
the current state of saltwater
recreational fisheries manage-
ment and data collection
These findings helped develop
and plan for the second phase of
the study: an in-person survey of
180 anglers among three coastal
communities. We are currently
assessing the timeline for con-
ducting this phase in light of
COVID-19. The mail survey
helped identify sources and path-
ways used in information gather-
ing and focused on discovering
broad trends. The in-person inter-
views will collect more detailed
information about specific angler
social networks and interactions.
In particular, it will provide an
opportunity to more fully detail
how anglers:
1. Communicate about fishery
data collection and management
issues
2. Identify trusted information
sources
3. Understand the drivers of their
attitudes toward different sources
of information
4. The social network analysis
was informed by the 2017 Na-
tional Academies of Sciences re-
view of the Marine Recreational
Information Program and
MRIP’s five-year strategic plan

Anglers who say they under-
stand the fisheries manage-
ment process, and believe
fisheries managers share
their values and respond to
their concerns, are more
likely to trust management.
Opinions on the effectiveness
of current fisheries manage-
ment are tied to trust in man-
agement, shared values, and
perceptions of management
responsiveness.

(2017-2022) to expand two-way
dialogue with the recreational
fishing community. 

The project was developed by
NOAA Fisheries staff and ECS
contractors, in consultation with
researchers from the University
of Florida and the Illinois-Indi-
ana Sea Grant College Program.

Marine industry relief program and charter fishing extended in Alabama
On September 14, 2020, the Al-
abama Marine Resources Divi-
sion (MRD) opened applications
for relief funding under the Coro-
navirus Aid, Relief and Eco-
nomic Security (CARES) Act to
assist in the recovery efforts of
Alabama’s seafood-related busi-
nesses such as commercial fish-
ing, processing, marine
aquaculture, and charter for-hire

activities. The funding is avail-
able for financial damages in-
curred by eligible businesses
from the impacts of the COVID-
19 pandemic between March 1,
2020, and May 31, 2020.
Due to the impacts of Hurricanes
Sally and Delta, the application
deadline has been extended to
Friday, November 13, 2020. Ap-
plications must be postmarked or

hand-delivered to the MRD of-
fice in Gulf Shores by 5 p.m. that
day.
Before applying for the relief
funds, please thoroughly review
information available at the fol-
lowing webpage,
https://www.outdooralabama.co
m/CARES-ACT
Completed applications and sup-
porting documentation can be
mailed, shipped or hand-deliv-
ered during office hours (Mon-

Fri, 8 a.m. – 5 p.m.) to:
Alabama Marine Resources Di-
vision
999 Commerce Dr.
Gulf Shores, AL 36547

Electronic copies (including
email) will not be accepted.
The Alabama Department of
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